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, ..,This' series of reports,, now numbering ten, reflects a corpmitment of this
Offite to the television medium and its {eyving public. We' céntinue to

' believe that €ach party to this ongoing naffional transaction in communica:
. tion must be aware of the feelings of the other and that mutual awareness is -
. .fthekey to th'ecomrphnicatipn process” : o g : ~\/
« * The decisions of broadcasters are made apparent in the programs they of-.
. fer.and in the trends these tfferings re‘\'ea’l. ‘Viewer Béh'g‘.vi()r, in gross terms,
is clearly discernible through program rétingsr, charting as they do the rise
and fall in the popularity of perfor_me'rs. individual programs and program - )
. genres.” These matters are'widely'diseussed-in the media hydneed no am-
. plification herey, There are, hdﬁaver, affective’ and qualitative aspects of
-.‘.television which rgquire'deégérﬁt{{ig/f A, ‘ S e
These national surveys have attempted 6 scover the Teelings-and per--
ceptions of American viewers—about the“roles, of the. media, ‘about the
- degree of suecgss'broadcasters have acl}iéved' a§ journglists and entertainers,
abbugtf_;e:éppfopriate relationship between governmént and broadcast pro- =
. gramming and about the acceptability of the commercial television system; =~
.. = The éighteen-year life of this series was not pre-planned. The first study,
" although it tfmcliegl on many subjetts, was intended to serve primarily asa N
measure of the public’s confidénce in television in the aftermath of theso-.
" called “quiz scandd‘g of ‘that year. But public opinjon researching is not -
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unlike peanut eating; once started, it's hard tostop. The 1959 data yielded in-
teresting morséls—to the consumers' as well as- the producers of television
fare—and a biennial appetite for_-niore was born. ‘ i
~ We have retained certain questions throughout the years. Others. have
been. dropped when t_hey- no longer seemed relevant or when they failed to
yield new, gseful'information. For example, for many years Rppef had asked
which mass medium respbndénts would keep if permitted to have only one.
By 1972, it was clear that television’s commanding lead was unassailable,
and-likely to remain stable, barring cataclysmic social events. None have oc-
curred and the question is no longer asked' Astimes and circumstances have
changed, new questions have been asked—about children’s programs, about
television and aggressive behavior, about government control, about aspects

“of advertising. When appropriate, these have been repeated to, yield trend

.data. . R L

In all, we have sought to provide to broadcasters, to ‘government, tocri-

tics, to educators and tq an in‘crezisih'gly’inedia-cbnsciou’s"audi,encéa rangeof ;¢ -

""perspectives and a needed measure of perspective which would be lacking
were this means of public expression left unexplored. " R A
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N Thi; serie$ of studies, begun-in .1559, ‘has shown television increas:ingly.
becoming the dominant medium in people’s lives, Erom a secoridary pdsition
~ in'1959 television moved almost stehdily upward in public regard and ap()-"v
prﬁlﬁf;it; programming. After assuming a leading position in 1963, televi-’
“sion ste@dsly increased its lead in successive years, reaching a record high in
1974Tfns 1976 study shows television essentially in a holding positiori on-
levels of.-‘app'foval in the various comparative measurem nts. v -
i " The progress-_sl;o'wn for television has been madedduring a period of tur- R
.- bulence and thange in all aspects of American life: Today’s lifestyles, sqcial. . .
‘mores and éuétoiﬁé-ére fai"di:ff'erent from those of 1959;r'nost’ly.bec§!1§é o " _
upheavals that occurred di:.{yg the sixties. The seventies présentéﬁ,fptﬁbﬁﬁls . ,.'_:
- in different areas. There was the trauma of ending the Viéfri'a'm W@}qunck~ .
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ly \folldwed by Watergate and the r¢'sigr“1atvion of President Nixon. Gerald
FOTA’S ascendency to the Presidency Broﬁg}i_t a brief surge of .optimism-that,
was soon ended by increasing inflation and a recession that threatened.to
develop into a true depression. The public reacted with increasing cynicién
and skepficism toward.leadership and institutions, with increased demands
for gonsumer protection and with increasing apprehension ‘regarding the
.f{x;u;e. Now, however, other of our curren studies shew the tide of public
-confidence sharply on the rise: With signs of onomicTecovery, the publicis -
beginning to show a imore favorable attitude towards the institutions of
society and a.measurably more hopeful attitude about the future. .

Dyring these _years: teley?sion has proved igself successful not only. in

. m'ee'tinfg the challenges p'resentéd by demands for keeping up with chariging
tirhes, but in providing services and entertainment of a caliber recognized by _

_the public as essential to mbdern‘life.*Enterin what may be a new era in
. America, television is in a unique position to belan effective force in mecting

the needs of the future.

~ Atthg same time there zippears_t@ be a slight'weakening of support for the -
: commercial system on.which television is based and heightened sentiment

for government control of programs. But these chianges should be assessed in- -

the context of the fact that approval of the com ercial system still hieavily
" outweighs disapproval, and respondents who want less government control- -
"of programs substantially eutnuiriber those who want more..  ~ ’ '

, _ The turrent study was almtost equally divided betwgen trend quesfions '
., asked in past studies and questions asked for the firs time: ’

\
Y .

Aﬁalysis of the results shoys television holding'i

ts leading [')osi.tion with
" the American public. The pubfic continues to egard television as the
' mjnibqr one source of he“'g, and by a wide margin. Television also continues
" to be the most believabfeQdiUm. And as menti ned earlier, the public still
largely rejects 'govemmen't regulation ofPV grogramming, generally ap-
" proves of the progtamming it gets on TV, and endorses the commercial
system. '.I'he'curreht study, however, s’howé some signs that the public is
- beginning to reftect or"shaqe’igéreaSed.épec'iél interest roup gritiéism 6?})&)- h
_ gram content and of the corthmercials that sﬁpp’ort thetn. This is particularly |
. true with regard to children’s programs-and the commegrcials In thern, a fre- -
. - quént target ivn_~recehtyéars; L S R
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Source of News v N .

. Since the first s;ﬁdy.in I‘95_9, all qpestions wm:parmg theg Ga’r_ibus.'medl’a'{
have been asked ahead of those Guestions ﬁiat specifically focus ontelevi-

- sion, in order to,avoid bfas. A

1963, “tontinueg' to hold a sizeabld le

medium—the Widest_gveréxceﬁti 1974. : T e

“First, I'd I:“ke.ft() askyou wh ; e you wmaIIy g'e':t"nlzbs‘t'bf gjoﬁr news about -
what’s going on“in the ivor today— from the,'_newquperg or_radio_or

-

. television or magazines or tq ing '_td,people or where?” Cwl
[P i - \ ';_‘ ..‘- ) -;‘ L » B - . ;
ource of - 1763 11/64 . 1/67  [1/68 ~

1259 1161 U 112 1ze 11

~ most news:. % % /% % % % . Y %-,. % .
Television 51 55 58 6459 60 64~ g5 - 64
Newspapeng . 57 53 56 55'___349 48 50 47 497

~Badio- - - 34 /34 o9 26 28 25. 23 21 g1 . fg 2

© ‘Magazineg, 9 6.8 7 7 5 § 4 B A

"~ People’ 4..5.- 4 5 4 4.4 -

. All S S o
mentions I57 147 158 158 145 140, 145 141 144 .-

- Don’tknow or oy Y
no answer I3 3.3 "3 °3 R
(DK/NA) B SRR

: . . ?
> Until 1972, ne»;'sp'ap'ers_'ha'd led.ielevis'iOn as the main-sour_ée-o_f 'heIWS_ B
among the college’ educattd ~$ince then,  the 'tw_b edia have been élmo_st
“even, thh newspapery é‘hééd y',2'points in i"972/_,u:elevision ahead by one -
-point in 1974, and newspapers ahead by one poirit this year—>58% to 57 Yo
<In’ al] studies ‘multiple”answers have beenaccepted when Rpple have -
‘ n‘ém.édfms)r’qfihéh one mediuin. Analysis of multiple responses ;h'owqd televi- %
“sidn steadily increasin) its lead as the single fnost'-reliéd-upor‘i medium up to
1974, with Wéll over ,opét.hird mentibnihga ly television in that year, and
-'the'samgﬂpefﬂ:ehtagé again naming+afon yeer. S T
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" The Relative Cred;b:h /t’f Medm

" Since 1961, televrsron ha sl

ed as the most believable news m:

1968 reached a twd’-to-one advantage over newspapers "By

. .wrdened its margm over newspapers to a two-

' .,Thls study shows it holding that lead by almost’ the same margm

I Jo‘l got- conjhclmg ot drjjere
radto television. the magazmes
uerstons would JOU be mostvlclm

" sion or magazmes or newspapers?

T

. ~Analysisof " - _ o . - a -
. multiple v "ff”’ 11161 11163 11i6s 167 1168 * Y71 M/T2 INTE1NT6 -
Cresponses + Jo % LT P % % B % T W
“TVonly « 19 18 23 2325 20 ;31 3§ 936 36
. Npersgnly” g% 19 21 .20 -18 19 21 19 19. 2l -
Bothipers . T T L
vandTV(.wrth.""-'. B \‘.‘ . SN . S
or without = - ST I I '
othermedia . ‘26 27 24.. 98 30 25 22 26 2% 23
N’persand ~ ’ - P -
.- other media -_. T L S :
~buthtTV 10 110 8° 8 T I v B e L
; IR ¥ -
¢ 1.8 /6 875 B 5 6757
- Midia other T oo o
tlianTVor S ! o
wpers L, 1115 ,13 12 10 13 .13 12 12 1l s
‘ ._’DK/.NA_ TS U ',;.3 .2 3 R U
. N -

um, e'n_d_,i‘n .
1974, it had -
and- a-halﬁ-to-one ad}zantage

nt reports “of- the same news storgf}ﬁm' ,-
(;?ﬁw newspapers whtch of .the four

belicve—the one on radlo or !elem-'

1Sy 1161 11/63 11/64 V67 . w68 it 1172 y"m 11776
- believable:. % - % "% % %! B H % P »
" Television = 29 39. 36 41 41 94 48 51 5170
-+ 'Newspapers 32 247 24 23, - 2& 2v 20 2%
"f-_,nad‘io SR 0 b3 '-;12;,\ 12 & 8 . 10_' "8 g,r;z
- ~Magazines 10 10 10 10 8_ 'l.l' 9 10
" DKINA  17. 17 18 ‘18, fo 16 12 13 .’13 ' 11
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Television VieWihg_iné'reaSed,§te_adily_ l.)et“:eén 1961, when ‘we first asked .

" "about the amount. of time individuals ;sp'énf'v_iewing.,teléi'isi‘i)n';';'and 1974

" - ~When_it reached 3:02 hours d_éily. 'Tﬁi%gr, i{iewin'g'_'for the total sample,
S but not alrsh,b-sa,mplés,' ‘.'shéws a drop-off f'rorq-_11974,._ to 2:53- hours.
B _quwe,v'ei',‘ﬁ appears that ‘respondent perceptiors in 1974 may Have been
-« distorted , by events in" that year (Nix‘oﬁ resigning,  Ford assuming the
'.‘Presiden'cy', etc.). If the progression vi;’l amount of viewing time is looked at

© . omitting' 1974, the 1976 figwre appears to be in'li;}'m; the more gradyal '

e r'iseb" time spent"iv.ith ,televiSionAr_eﬂected in morelprecise measuremén'tsaqt _
“this %}\ensign of t‘e‘lev’is’jon usage, é.g. , thevAQC:Ni}elser} Company’s reports.
WHile answers this ql_léstion are subject to respondents’ reporting error,

~ the trend results :

' meanj'ng,fu-lo, -even if the absolute\responses,n:ay bgz\'

) "sc')mewh‘a,t_'loffthe I SN R
' \ ',".fO'n ‘a‘m‘gue_ra_ge doy. qb'od? how many hburs do. you pé_rsonally :s‘pénd _
L watching TV N TR
: R L ) 164 ‘:_)6;."::/63-.. 1/71‘. 1z 1mre 1uis s
Médihn'hdu;s'. R L

-+ of viewifig’ P 247 234 238 241 247 25012650 3:0272:53
~ Teleydfon viewing by the college cdicated, while consistently below the .-
- natjgffal averag® each vear, has beensteadily’ increasing sinc’e‘l{)Gl‘; except
' r a drop-off in 1972." There was a marked increase in viewing in 1974,
< Hovyever', which has‘ held up thi¥’vear. Reported television viegi'ng’has

- *-shawn a similar pattern among the upper economic groups, although thei@ is
’ : . T [ 4
lower reported viewing this year than ifrthe abnormally-high 1974 peried.

LN . - . ) o . . . . L

* Médian reported hours , . L — ol

" of viewing by: ‘ C 116 1164 167 11768 rLe 1172 117 1176
i .

' " Collegeeducated ~ 1:48 2:04 2:1@-2:?7;»'%19' 212 2:23- 224
Upper gconomic levels = - 2:02 2:14 2:21 .2:24 2:30'.2:29 2:47 2:40

« - ' L . ‘ . ,
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Media in Election Years = . \
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the five stucljes conductqd between 1964{1nd 1 people were' asked ,

,er each of the vap qlectlons (three Presxdentlal andstwo mid-term) about . .
thelr ‘sources of information: on candxdates runmng at different levels of .

. government' * ' g '.F ' ' '

' “During the lasf electwn campaign, from what source did youi become (’
- best acquainted wi?h the candidates Jor city (town) ar;d county offices— .
Jrom the ewspapers or radio or televiswn or magazines-or talking'to
ople or where? What about candidates far ‘state offices? And what
qbout the candidates for national ojfwes—the Preszdency, the Senate and
the.,House epresentatives?"%) . ST .

hhd

V

- ‘The question about cmdxdats Sr natlona! ofﬂcw was not mcluded in-the 1967 study When
.. asked following the mid-term election of 1970, the question read: "And what about candldats- *
for national office—the Senate and the House of Représentatives?” . -

i ‘_

. -~
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B ' In every year,, newspapers led te'.levrsron in acquarntmg people wnth can-.

B dldates for local offices. The results for state oﬁlces were less clear,: althongh
' te]evrsron led newspapers or ‘was. e\'en ‘With them in-all studies. Te‘levmqn

«" clearly overshadowed new spapers as a source for: becommg acquainted ‘with
v candldates for national offme whether in mid-term or Presldentlal election.

“In earlier years "there hdd been some questlon in our mlnds as to whether.

" these: questlons may: be lmpreclse because of inconsistent respondent inter-
pretatlon of - “local”™ vs. “‘State” vs. “national.” (For example,-.are Con-
1'gre§smen thought df “ds’ “local” because they are -electéd only. from the1r
< districts, or‘as “national” because they,go to Washington? Are U.s. Senators’
houghtofas state ‘or natlonal Yy - Loy ".

Therefore, we asked dlfferentlvworded questions of half of the.'sarﬁple .
after tHe“tm afd 1972 elections, , using what we felt to be clearer lllustr’a-
trons for the‘three levels of office. v

Because the newer versions of the questmnb\eeme‘ to provlde sharpe
answers, ¥ in the same direction as the earlier. versions Jiq the- 1974 studv.
_ we used the newer versions of the questlon onlv‘-omlttlng, of course the
Presidentialjmentiofn the malional eléctrons question. In the current study,
L we wnshed otrva furt,her dification pf these questions—one that askéd
- not onlg’ out -the candidates but’ al issues. Therefore we asked the
1970 1913 version of half the samp']e, and somewhat d'lfferentl) worded
." : questlons brlngmgln issues, of. the other half of the sample

" ‘The trend questions asked i in the current stud\ were: . Ce
From what sourcc did you hc-cmn(' hest acqhainted with th(’ (‘andzdalcs )
. runnmg in loc‘al elections—like mayor. members of the state: lcgzslamrc
~ etc. —from the newspapers or radie or teletision or maga,..nu’s or talking
40 people or where? What about the (andxdates rmmmg in sta!mudc’
elections—like, U.S. Senator and (’owrnor&rAnd w ha! abom the can-

dxdat(’s in the. m&tmﬂal ('lt’(‘txon——f()r Pr(’sxd(’n!‘and 1% (’c “President?™

JIn all studles since .1971 ias with the earlier versions of the quutmn)
newspapers led telexision i in ‘acquainging ‘people w ith,local Candldatcs It is.
1nterestmg to-noteghowever, that both newspapers 2nd television are up as
sources of information ln“thls studv \vhllc ) dlklng t()/oc()ple hasb(,c-

steadllv decllmng in recent v ears. o ’
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. Localelections: - . % % - %, %
" Newspapers. = . A Y

:Tele\}ision o O 27 - 31.

" Radio - - T o, 8 : o
\ People : i O T R | S
! Magazines - S VR |
Other T T )

Total mentions - ST 99 N8

[ «
In statewide electrons televrsron cofitinues to show a clear and i mcreasmg

lead over newspapers. In both mid: term elections, 1 d 1970, television

" was stronger relative to newspapers than in the 1972 Presrdentral election. In
1974, the report speculated that this could be characteristic of the two kinds-

"~ of elections, and noted that another readmg on.a Presidential election would
determine this more clearly. The current readjng indicates that even if this is i
_true, television.is nevertheless increasing its already strong posmon wrth the

“public as a source atewrde election mformatron

Vo o
. . . * i
v S e 1172 “iurs o Luze
Statewide elections: . , %% . % %
- . [ -
“Television 49 . 48 . 53
) Newspapers 39 B X I 35
Radio 7T . 6. . 5
People . PR B B
Magazines- P IR U
.. Other Y3 '3 - 3
-’ Total mentions 108 T 97 03w,

~ .o . P Y . 4

Televnsron mcreasmgly overshadows newspapers as a source for becommg
acquamted with candidates for natjonal office, with televrsion ,gt a record

" lead over newspapers in the 1976 electlon-— quite hkely due to this past year s
Presidential and Vice Prwdentral televnsion debntm i .

P R, — - « o'»,-, e ‘ 3
W . P " SRR T
e o - S -




. Newspapers appear to be the most m’lportanf medxu

s electmns and ifs m‘rgin

X .. ’ .4 .. l. . . . ' ,.. .- CE 9:..

1w e

Nahonalelecm : A %%,
'IGIevnsron A ’ T . 66 75".' '
Newspapers | - .( oo 26 20
Radio o L e 4

- People * - ' | .5 v
Magazines , : 5 5 .
Other ' : B R B B
Total mentions S o 110 108

Its seen in' the past.
in local elections;
although television is rising in importance: Both newsj apers ‘and television
are 1mportap¢qn statéwnde elections wrth telvigipg mcreasmgly ‘more so
Gy than nQWSpapers Past st dieg have shown televrsro ominant in natronal

‘ 3( dommance has mcreased e kedly in the current

These three questions confirm as welkas clanfy re;

- study _' B S P ."‘<"~.’
: T :

Vanatwns of the Electwn Questtons _

To explore thé effect of aslung about issues as well as candldates in these
?ons we asked differently worded questlons of half the sample in this

A e
- . : &
“From what source did you become best acquainted with the candidates g
and issues in local elections—candidates and tssues in races like mayor,
) -members of the state legislature, etc. ——from the newspapers or(radio or _
television or magazines or talking to _people or where? What about the :
.~ candidates and issues in statewide elections—races like U.S. Senator and
Governor? And. what about the candidates and issues in. the national ™
- election-—the race for President and Vice President?" :

As with the first version of the questron mwspapers led televrsion inac- =
quaintmg people about local elections, but the mtroductmn of “1ssues in the
question strengthened newspapers lead oyer televrsron

S
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S o ' . , e -
Local candifiafes and issues: IR %
Newspapers : \ - 1’ o . 46
Television ‘ B . i 31
People - . e, 1 ’ E . - 15
‘Radio ¢ : o o 8
Magazines A _ ' : 2 L 2 .
Other . L v 4. .
Total mehtno s - o . A 7106 .

Slmllar r&sults Were shown th.h regard to statewnde-electlons Televnslon "
clearly led neWspapers as a source of mformatlon but mcludmg wsues in -
the questlon shghtly decreased televnslon s lead

;i s‘ - *ﬁ " ‘. e u)is ‘

Staleundecandadateaandmuea:-" B A
Televnsion _ = L . St 500
Newspapers : LT ’( . | . 36
*People - I | .8
Radio B B O I
Magazines : : | R S e
'-Total’meiitions S L Caree T ’ e

R L R e B ' NG

. Answers to thls different v yersion of the questlon at the national level clear-
Iy confu-ms televnsnon s dominarice,-but- again it appears that asking about .
issu&s as well ’ as candldates shghtly dampens television’s lead over
newspapers o -

*"“‘”’*" R e -
) _ A I 17 3
Naﬁpimlemdidgtuandinues: : S 4— % e
. Television' - ' Az-',._ 68
'Newspapers KN i ' 24 .
Radio . . ST S
People ' y " T y 4
Total mentions, . 3 T g - - 10



1
Ail of the variations of questions asked over the .years on sources of in~

{brmatlon in elections have confirmed the fmdmgs of the first versioris used

in the past. Newspdpers appear to be the most important medium inlocal -

elections, although televisiont is nslng Television leads other media fairly

- strongly in state elections, and is the dorhinant medium in national elections.
‘When candldates and i issues are asked about, television is slightly less strong "
relatl've to newspapers than when candldates alone are asked about

L
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. The past elghteen years. have been yeais of both soc:al change and turmoil.

" 'Most institutions of society have been mcreasingly cntlcized and challenged
A question: asked in every study has given ‘an overview of how well newspa- -

_-"’"“pers and television are regarded at the local level when compared with two';";.
* ‘other community institutions: ‘schools and government. In 1974, and again

in this study; we also-asked about two other local, mstxtutlons churches and :

L police People were asked separately about each

“In every community, the schools, the newspapers, the teleoiswn std!ions, .
the local government, each has a different job to do. Would you iby; tha;;
the local schpols (the ones you gre familiar- with) are doing an exeelletit 3

. good, fair; or poor job? How about the local (newspapers, etc. )——are they

(the one(s) yoware familiar with) doivig an emcellent good fair or poor___’

job?”

'-i

-. Televisigp stahons cantinue to- hold a. commanding Jead on gépd per--.."
-",formance o%the thigé. other’ commumty mstitutions»against which ‘they -

= Yiave been ‘medsured since: 1959. Televmnon stations took-the lead over other

community institutions in 1967, and showed a marked ise between 1972

.. ‘and 1974. Thhis year shows television stations holding their lead; and t they -

~newspapers have shown gains since hitting their Tow.point in 1971.

continue to be the only one of the four commumty mstxtutions held it hlghei' .
rreggrd thap in'1959, 'wh;le wll three othiers dtei dowm Loéal govemment;
' t‘\shows an improved reading this year, compared with thepast six yem andf."

. In the current study, as in'1974, while one—quarter rate television § per- |

Ly :_formance as less than’ good, very few. low-rate it.as poor—5%. Only- ,

. churches rival it on this low poor” rating, All others have a higher “poor”

:. o ts.l . S

:f"i:ff'_,rating, mnging from. 13% for local govemments d°“'“ 10-7%  for. news- .
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e i xl’ercentconauf ering the performunc nance as:
i . t°¢  Excéllent * Fair =~ -~ ‘
org or poor

%

. Television

‘stations

i
t

£7+Newspa

Local

1

' Churshes

/ Police . .

-' ‘lS_cliodls
T 14

> government:

- 11/76. -
174 -
LT 1172
B Vi
11/68

e

- 11/64
11/63- -
.- 11/61
~ /59
11/76
.. 1174
1076 .
. 11774
pers- < ‘11/76 - +
OO 174,
I172
1/71
< 11/68 ¢ -
-, 167
: 11/64 S
1163 .
11/61.
- 12/89 -

11076

RN ¢ vy - T
: /71
11/68
‘1167 .
- 11/64
11/63
11/61

s . 12159

11/76
T 1T
172
1/71
~11/68
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1164 . .
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Tnme Devoted to. Optmon on the Anr - o
\ :

.Since 1971 we have asked ‘a question ontthe amount of time television

" devotes to opinion. During that time, few have criticized television for pro- '

. viding too much time for the expression of opinion. Three times as many ‘say

" they would like more time devoted to opinions as sard less time,-Half feel

e

there is about the right amount devoted to such material. “The.fact that the
“too much™ percentage is up a little and the “too little” perce&rtage is down
suggests that the current amount-of opinion on television is mopémblrcly ac-
ceptable than it has been in any of the prevrous measures. -
\\ .
“In its news programs dtscusszon shows and mtervtews, ‘teIevtszon devotes
- a certam amgunt of time to .opinions—opinions of community leaderts
leaders of orgamzattons, politicians and just average citizens. Do you
think television devotes, foo much, too little, or about, the rtght amoant of
time to having peop}e express their opinions on the a;r? s :

. AT

"The Questnon ojﬁovemment C on trol over Pregrams

I

f
w\\

e i n/‘zé'."‘v n‘/'n_ e
) . %4 ,ﬁ' " ‘;% Y To
Too much time to.opinion .~ '9‘,' e 8 RS F IR
" Too little time to opinion 81 - _é:-3,'6 39 32
: ,Aboutthenghtamount 0 81 o470 45 . 50 -
,“DK-/NA , : 9 8~ 8 1
PO A " .

Sifice 1963 a’ question has been asked about governmbnt control over

-television programs. Between 1963 and 1974 there was rncréasrng sentiment

{:r less control. This year there is a drop-off in this opinion. with a concur- "
nt rise in the mmonty who want more government control over programs .

While the most prevalent position continues to be that there should be less
government control, the margin of lead for thrs oprnron has narrowed

"Tkere has been some talk recen tIy about the government paymg more. at,,
‘tentign to ihat kinds of programs are shown on televisionand being more
" critical o_f ‘what should and should not be shown. Some people are in favor

. of this'as a ‘way of ensuring high quaI/_/ television programining,. Others

. are oppo&etl to it on the grounds that it would result in television programs.
whzch the government but not necessanl y the public, would like. How

e L "
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about you—do you thmk the government shpuld &x&cisé\mye conttol

over what programs are-on TV, or there is
. government conirol of TV-sprogrammmg now,
" have leas control over what programs are on TV,_( v

J.l

Ty I .1/6._55_._';.1'-1/64 67 u7L,

) out the right amount’ of -
r the. government sfwuld

\ Sy s
172 1174 1176

L%

The govemment Jnould exercise .

~mome control,over what '
-programs are on TV _
o

There is about the rightamount -, - :.

. of govemment controlof TV . .-*‘_

-The ovemment should haveless
- control over what programs =~ - .

areonTV. . .721 .92
DKINA = 14 14

180 19

18 12 178715, 24




Atntudes Toward Programs
And C((mmercials s

1

_J . ﬁ R . - .“.‘:‘?. . .\

of progr ébrﬁeﬂt that reﬂects society gs it is, today Two new: questions in- -

/ythls yedr study explore pubhc opmion in- this. are,a ‘They covered much-

S el aspects of telev1snon program content: (l) how women are por-‘._'_ -
trayed on televwion, and (2) the possible,,lmkage between youthful aggres-

-‘"- ! sion and hostility and violent action in tele\‘ns’lon entertainment programs ;

>

Women asPortrayed on Teleomon

-o.

4‘_~,

Clearly, women .as shown in, televrsion programs are not consxdened
behindthe tn;nes Opinion divides almost ‘equally betweeh“the positions ‘that
women are portrayed as inore liberated than they are. today and that they .

“are’ portrayed realistically Mpn are ‘exactly’ divided on’ these viewpomts,
whilb women are slightly more inclined to think women are ’:rayed s
; "’v_liberatedtbanthey,ﬁnfact,are. s ]




y

R T ) e e g 17

~

There s been a lot vf talk recently aboy the. rcﬂg and pas'i?wn oj women
in our sodtety Thmkmg of. the television. prpgrams. on “these days, would
you say that most teIevtszon programs show. women as more old jashwned
than they are today, or show them a¥more Itberated than they are today,

: or\show them pretty much as they are today’J

b 4
‘ - R -‘ ' y e e '-l "' l\
et s o 12/76 -
o - / 'Tol‘:la‘a.n.)pk - "Men Women
' . “flv:;" . ] , 70\\. ) \% . » %
el CUN ) “-‘. : v -
'Moréold fashioned . . T T R / 2 T H .
| Moffperated ©465r 45 41
Pretty much as they are S 44 45 " 43 .
" DKINA L ey | ‘s .6
B RN SN SN
’ v» I :\( RGN, T . T :\P .
/ . ¥ 4 .
P 4

" Violence on Teleoision T S ST

There has been mcreasmg criticism in’ recent years of the amount of
violence in television programs, with a specific charge that it leads to "ﬁ
‘ vmlencq by children who see such programs. In order to determine. how. g

. P,peophe would posmon violence on television as one of a number of possnble“r

".causes of violence in children, a new question was asked in the current study i

Results-show that the pubhc—mcludmg parents of young chlldren—ranks -
.television a relatively low=fourth (flfth in the case. of parents of younger

i children) out of the seven possible causes asked about, with lack of discipline

at horne seen as the leading cause by far. Also more w1de\ly perceived than

K television as a casze of v10]ence in chlldren arg roken homes and too much
jfreedom o _ ‘ . o,

P

o T
o

T}‘mmg not to-anather subject, there are some chtrd,gfn who are overly. .
aggresswe abusive-or hostile toward other people. Maf)y auses have been
'suggested jor this. From observatwns of your own jchildren or other
N ‘childr@n you know which of (hwe things, if any, 40 you think are the

. —/‘ T

main cauges of some children keing-more aggresswe and abusive than. they'_,,a :

shouIdbé‘i’"(Cardshown respondent) SRR T
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I A A R
. N v, O h /. , K B ] (. e -
. \ o I'_ ':‘s_ REEEE Tolal _ Parents of cflildren - -
oo T sample ,Under6  Bothiader ‘616
R \‘5 e Tyearsold * .and over yearsold’ )
= . s ,: . ST " only ° 6yearsold® “only ..
L /'}./'\- Lo e % % % - %
v+ 8. Nok .“thhdeCiplineat. e S 7
:'.;?.."..l' b r‘ﬁe’ l‘ . ' .i 79 ) ' 781 .‘ 79 . - 85 : ——
B eycomefromanunhappy N C ' o
"‘"br-ken home.,\ 45 49 - 48 43
Iff" 43
,’.\ ’r"v -9
_ ljlctlon mt'elevxsmn R
' it entertammentprogmms L
_ '¢. They're that way because .\ -
their parenf} are aggressive _ v v ‘ S
andabus:ve R 34 49 ‘ 39 31
'b. Not enough dxsclplmeat o7 _' S - - ‘
.school yo 7 32 20 327 .35
e. Somechlldren‘a'ebom that T '
way oo T ) 6.0 8 ' 10
N\One»_...~ RO ' I L ’:‘.'7.- NIRRT G
- DKINA o 2% 0 T L
lv. '\’ ;" .’..l". : “:‘-4@; (‘“.v'. ‘ i. . "‘F :
G’h:ldrensTe[evmoangrams , -_ e “:"-"".'

In a speqal stl’Idy in july, 1975 and’ agam in thls study, a questlon was»

L Qa've 1mproved over: the past two or thfee years. As in 1975 the public is*"
S more m(‘lmed to thmk chlldren s programs have lmproved than to think they -
’ . have’ declmed in Quglityor. stayed the same. Parents of ‘young chlldren are J
partlculatly mchn ; to see~an nnprovement in chlldren s programs

‘-.1-

T On t’ké"whol do you think that childrens tel on programs—thOSe
for children under 12—are be'Uer an'they w .01 three yedrs agq, v

.. notasgoodas they were, or arefusfabout the sameP” "~ -

-




- . = . Telal;am;»le ? hofchtldrm ‘-‘
. "‘ . T TR an : Bothundcr--' iy Lot
e s oe T T / U only .. andooers‘ G-IGonly .~
et 7{5 12/76 -z/'7c ltzhs w1s. i2t6 | WS l2/76 '
. . o \-\% ’%‘ ,\ % g % % %B_ % ) % .

: - . Y o ’ . ) ) . o L : ’

. Better now "\ 20 29144 46 [°38 38 |28 32
Notasgoodrow . 1921 | 16721 |% 28 [ 23 26

-~ About the same 25 27 | 28 23| 34. 31 |34 32
"DKINA 97.25112 19| 6 3115 10

‘Jf o . ve T ' X S )T
Amtudes-Toward Commercaals ‘ \ R S

U .

- sPast sjudres have shown-%hgt most péople*accept the concept of havmg
commercrally~sppnsored teleyision. ‘A question designed. to determine -#t;
" titides ‘toward- this cSncépt has onsrstently shown a large ma]onty B
f‘avo’\)le toward it. While this is still true by a margin of more than three- ‘
._and -one-half to one, the minority isagreeipg with' thé concept shows a-’
o sharp rrse in t)us study, o hrghest percentage yet shown o

thferent people have @ l sorts of thmgs. both good and bad, to say
'."ab TV commermals——for example—that they are in poor taste, that
they arg informative, that they are amusing, that there are too many of
thfm' etc. Now, everything constdered do you agree or disagree that- hav~' a
ing commeraals on: TV is afaar przce e'to payfor bemg able to watch it?

’

Ty
. : N (:
s S ML63. 1is6s . 167 | 11/68 - 1A1N 172 TN/T4 N6

.‘.L. .ol 'v . '_ . L .vl‘ . '--"»,-J‘ :_ Cem o ;‘m . \ - . N
Agree” L <o 77T 8L 80 8 81 84 74

- Disagree/ o J4. 100 9 10 10 14 12,20 ¢
' DKINA -~ 9.9 M 100,00 . 5 4 . 6w
e <
S - -

- *The ]u]ﬂ1975 tabulations were of le With children up. to age 12 only, while in: this study
v they were of people with children up to g 18[ } ‘ :

;24
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Cor‘wmercmls in ChaldrensProérams . \ .

-.,.l‘" ‘Because of ;rtf) sals tha‘t o0 mercnals in Chl]dl‘eﬂ{ program /tg com--
' 1

’ pIetely eliminated, questlons have been included since £972 specifically ask-

" ing abay such commercials. The majority; Jncludmg parents of young
. children, continues to thmk it is alh'lght to have them, by nearly two- and- .

one-half to one. Oplmon on this is unchange@mce 1974 .

;f’ “‘JVow I'd like to _ask -you about commermals on c7izldrens teIet;.tsmn

2 {g”programs—and I mean all kmds of children’s- programs. Some people N

» th;nk ther¢’should be no commercza[s in.any kind of children's programs

. because ey feeI children gan be” too eastIy influenced. Other people, ).
while perhaps ob;ectmg to certazr‘l commerczals by and large see no harm

in them andthink «<hildren learn from somé’ of thein. lHow do you feel-—;u .

/. that there s}pulﬂ be no commetopl%an y chﬂdren s programs, or thaﬁt ‘
~isall right to have them?” ’

». E . . ‘,. . ) . .' K
“ /. . ) . . .

. - Totalsample | ' Parents of children
R : ) \ Bothunder - .J

On - °

Underﬁonly B _ andover§ 6-16 only
"'chaldren'h /72 1074 1176|1172 1174 1176]11472 11174 'l‘l/’ :
(Pfog"am! % . % - % | % %a. ".% ‘ N A
Shouldbe .'.4:.' o
nbeom- e
‘ mercxals 32 27 26 |39 34 35 37 )
* Allright to . I R
‘have ; s
. them .00, .63 " 63|58 65 62
DKINA 11713 1 3

L .

‘ To test the strength of negatlve feelmgs, respondents who answered “no _

" commercials” have been asked an additional question. For the first time, -
- more of the ;mall group who answered “Ao ‘commercials” would glve.pp

some programs to get rid of the commercxals rather than keep the commer-

. cials to keep the programs ' 2 ~)

i
|
i
|
|
i
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e “If élimipatin-g_comme;-cibb.on child.rén"s TV programs meant ;L;dn-:

! . siderably'reducing the nimber of children’s prodrams, which wowld you
;f‘,’!’}‘-\ - o ‘ SN )

Q

a8 .
o o .
A M .

A - . .. . R ) . A |
o .o 4'... ‘ L A :,\ g
] S R 72/ IR PV ¢ e 3 116
. Ta ’ o % Tp» % \" ‘.% yg— g
5 l“;l.immagng_the commercials. - c T 4
7. and considerablyreducing_ B
.. thenumber of children’s ., " T IR
# programs,or | .. 43— 38 35r 54
v .Keeping-th'éeofnmei&]s to . _ ' ‘ R o

-~ /_keep the 'c_hﬂdren’; prég:ams? 4T
DKMNA, T e gty
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-}';!,Q’i&é*t}ie amount of cpm;n&éjéh‘ﬁ@ei’fiéﬁﬁitted in chi_ld.r'eh’s weekeyd".-f?':i
- television programs: by the 44im.i'ustry“sTele.4\;isijon Code Authority has been . "+~
--reduced.by 41 % in the past threé or four years, in this yeqx’s study a question .
- 'was included to:detérxpine public awareness of this fact. Clearly, this is not )
“known to the large majority. Over four in terr said they didn’t know enough’ - ..
to make a j_udginent, and only 3 %:think there is less commercial ‘timé com-
pared with-36% who think th.ere-‘is_'more tifné. Furthermore, while pardn;s
of ‘young children are less inclined to say they are nable to make a judg-

"ment, those who do expréss an opinion qvér_wh‘elmip'gl}i fhink_thelfe is more S
‘commeri;ialtt_imé rathedthan less—the opposite of thefacts:” - .- ..

Tl

“We'd like your estimate of the amount of time for commercials agd/an:. . " _
. nouricements on children’s, television programs now as compared’ with
- three or four years ago. We're talking about daytime programs on Satur-
_days and Sundays. Do you think there’s a lot more fime for commercials
and announcements now than then, a Iitftle"rlnoré"_tinie,:aboyt the same
‘amount of tam}, alittle less time, or alot less.time now than then, or don't C
- you know qnot.tghtdbo'ut_lcommer}idls in children's programs to make a-*
' fudgmeﬁt?’f Ly T o R ST s

e
. . o : - N

*This represented 12% of the total sample in 1972.‘9_%‘;f}thg total sample in 1974, and 14% of
‘the total sample in 1976, R . e :

S8




] Parenb q[ chlldren
" Under6 + Both under *

only ) andoverG
" ,"'.A lot more tmenow . 25 37
‘ A little more tug.e now . .. 11 15
About the same amount ~ <. 18 19
Ahttlelesstlmnow ' NS N
Alotlesstlmenow S o1 "2~ '

DK/NA 43 24

P

he concluslons we: drew after e;,aminmg the results of Ihe 1974 Study' -
_»th,regard to commercially sponsored televisron contmue to hold valrd on -
the B&isrs of the latest results, but wrt'h some’ modlflcatlons‘: v '.5 : .
. The Amerrcan publrc coritinues'its strongendorsement pf the commer- ’

_ crally sponsored syste'm of broadcastmg, but lessthan in past years :
(2) Whlle criticism of some aspects of television's performance exists; the'
critics are in the mmorlty— althoug}l the mmorlty appears in. certam'.

",‘«' 7 instances, to be i mcreasmg somewhat. . ' :
(3) Most mcludlng crltl‘bs“'a:yee that\havmg commercrals is a falr pr-iv:e

LRe




i tlons ineluding those on hours of viewing and the election, were dféitiii in

The Telewslon Informatlon Offxce mdncated the areas or sub]ects it w1shed
to have covered in this years study The Roper- Organlzatlon assumes full

- responslbllxty for' the wordmg of the questions, the study desxgn, and. fq‘
“analys}s of results mcluded in this report. '

ThlS year the study was condugcted iri ‘two sets of questlons All trend %es-

: ‘-.a Rorer REPORTS study’ that was in the fleld in mid-November following the
‘ v-Presldenhal election. Asin prévnous surveys the early questions in the ques-
" tionnaire dealt ‘with the + various medna (newspapers; television; magazmesA L
- radio}. Later the ‘interview focused, on television itself. Thxs approach was
- used $§~that answers,to the earher q.uectlons would ot be blased for or '
g agams elevxslon o .

nd set of questions; mamly new ones that had not been asked
mcluded in the ROPER REbORTsstudy that was in the field in early -




REPORTS, as in the earlier TIO studies. It is a natlonw\lde cross section of the
non-institutionalized populatlon 18 years and older hvmg ip the Contmental
United States." It is representatlve of all ages 18 and over, all sizes of com- -
munlty, geogtaphlc areas. and economic levels. fieach study— November
- and December—2 000 personal mterwews were conducted by, expenenced
: tralned mtervnewers % ¥
The. samples since 1971 have mcluded 18 to 20 year, olds because of the .
lowermg of age limits for voting. It-was determined through weighting peg>- -
cedurés‘and retabulatmg that inclusion of this younger group did. not affect -
results- in total. This means that trend dlfferences feé‘r(d m the studu:s are
. mgamngful and are due to changes in attltude of the populatlon asa whole

- - to- . Lo 2 ~,"

y‘ A multistaged, stratlfled area probabllxt) sample is used for Roper

, L BuRnsW. ROPER.Chairman
IR . The Roper. Organization, Inc.
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BURns W* Rom:n board chanrman of The: Ropeét: Orgam!umé& satfe
, has 32 years of expenence.xn conducting researck. His

fatber, the late Elmo Roper, was until his death a'direttor of the,
, flrm The orgapization conducts-custom research studp for a va-"
‘,l rxety of lndlwdual clients. In"addltlon, it has a subscription
~ research service, RopeR Rsmm*s which ten - t1mes each year
monitors pubhc oplmon on a range of social, pohtlcal and eco-, -/
nomic issues and i is subscribed to by government agencies, trade "
‘and- professnonal- associations, leadlng firms i m American mdustry'

; THE; TELEVISIONINFOR\MTION OFFICE was*estabhshed in 1959 by the
' Nahonal Association of Broadcasters to serve as a two-way bridge
between the television lndustry ‘and its. many qullcs The Office .
provndés reference and té*ormatlon semees pubhcnzes proé;ar»n's‘ B
of speclal lnterest conducts research.on public attltudes toward .
' televxsnon and issues pubhcatlons and audxovxsual matenals on-
" the strucjure ’and gp?eratlon of the lr&dustry ‘It receives flnancxal
 support from commercial and educational television stations, the
- three commercial networks and y Natlonal Association of
Broadcasters. - .. ; '
Television Information Office o
745 Fifth Avenue, New York, N.Y. 10022 . .
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